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[bookmark: _jm3z15pm8w81]A short guide to help us understand your business and how we may be able to help.
Thank you for getting in touch with Market to Mind.
Before we speak, it would be helpful to know a little about your business, your customers and what you would like to achieve. 
It will hardly take 10 minutes of your time but will provide us with the initial inputs we need.
You don't need to answer every question. Just share what you can. There are no right or wrong answers, and you don't need to prepare anything elaborate. If something is missing, you can add in the document.

[bookmark: _gvpnbn99a1u]1. ABOUT YOUR BUSINESS
Business name:
	


Your Role:
	


Website:
	


Your Business Email:
	


Products/Services you provide & Location(s) or service area/s:
	








[bookmark: _8do5btvz2vaw]
[bookmark: _f8u680w0p4s3]2. YOUR CUSTOMERS
Who are your main customers? (For example, individuals, families, professionals, other businesses or a particular customer group.)
	





What do customers usually come to you for?
	






Is your business different from your competitors, if yes please tell us the difference?
	






[bookmark: _kge9ivsfodf0]3. YOUR CURRENT MARKETING
Which of the following marketing activities do you currently use?

	Google Ads
	YES

	Facebook or Instagram advertising
	YES

	LinkedIn Ads
	YES

	Email Marketing or Newsletters
	YES

	Anything else, we need to know?
	








Are you currently working with a marketing agency, consultant or in-house marketing team?
	


What is working well in your current marketing?
	





What isn't working as well as you would like?
	







[bookmark: _r8m2t0btvksa]4. YOUR CHALLENGES AND OBJECTIVES
What is the biggest marketing challenge your business is facing right now?
	










What would you most like to improve?
For example, attracting more enquiries, improving conversion rates, strengthening your brand positioning, reaching the right audience or building customer trust.
	









What do you believe is preventing you from achieving better results?
	








[bookmark: _amhpqv1lo4ie]5. HOW CAN MARKET TO MIND HELP?
Approximate monthly marketing budget (including advertising spend and agency or in-house marketing costs)
	


Is there a particular area where you would like our help?
	








Is there anything else you think we should know before we speak?
	










[bookmark: _ppaspewuy25m]THANK YOU
Thank you for taking the time to share this information.
Jay Kaushal
Understand the Mind. Influence the Market.
https://markettomind.com/
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